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: Voices from ASEAN SMEs

fiio Regional Business Model
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fiio Regional Business Model: Voices from ASEAN SMEs

ANMEHANVINWIIRDURUDUNTEADS

AMTNYTE \EYTWABUING NFTUMTHAANTS
15 Tlowed wenhs anrin

v a v

gusveiu LOFT annuszmadiu lulsznalng

AMANETE 1BENRTYEN UszauuFuns

o

155 Twnesiafa Wesad anim
szinelne

MR. MOHAMMAD RIANTO UTAMA
geusanisdeimunlasnig
131 PT RETOTA dszinABulnilide

94



ASEAN
SME-s

MS. MARY GRACE SIA-LLAMAS 15811313115
U39 THE SOAP FARM
dszmAnadtnd

MR. ALEX LIM Ns5NN1SHAANIS
13%% PIXIO SDN BHD
1szimANALTe

MS. ELIM CHEW gnaniuazilssaruuisem
1580 77t STREET PTE LTD
UszmadeaTlls

95



Aiid Regional Business Model: Voices from ASEAN SMEs
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